by MELINDA KNOX

For most people jukeboxes are for play-
ing music, but to Geelong artist, David
Turner, they are a source of color and
imagination.

David’s most recent exhibition of silkscreen
prints, titled ‘Jukeboxes” is an explosion of
color depicting his image of these music
machines.

The exhibition has attracted plenty of atten-
tion while on show in the Geelong Performing
Arts Centre foyer.

With titles such as “Tropical Juke” and
“Brainspace Juke”, the inspiration for the
prints came from everything from restaurants
to televisions shows.

“The prints, with the dynamic colors, mostly
represent jukeboxes from the 1960s era, when
jukeboxes were machines of vibrant electric
and neon lights,” David said.

The blaring music is also represented by
“alectric” colors in the form of stars, lightning
belts and streams.

David Turner is the head of the creative

' studies programme at the Gordon Technical

College.

He has been teaching art since 1962, but has
concentrated on silkscreen prints only in the
past five years.

“Depending on the number of colors in the

‘ print, the paper may go through a printing

process up to 10 times,” he said.

Prior to becoming involved in silkscreen
printing, David spent many years producing six
feet by eight feet gouche works, which are
handpainted water color paintings involving
great detail.

“These paintings involve a lof of work and
just about drove me crazy at one stage,” he said.

Since first becoming involved in screen prin-
ting, David has produced five exhibitions,
including “Jukeboxes”. The other four were
“Sportscars”, “Cigars”, “Cigarettes”, and

BELOW: David is pictured with one of his prints.

ABOVE: Three of David’s silkscreen prints, including “Brainspace Juk
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By Pamela Ashcroft 2 § :

Pop art, the movement that s’{xoqk the:

" art world in the early 60s, perpetuated and
1ajfmphﬁec:i globally the Americau

In an interview with Artnews in 1963

Indiana predicted: “The pattern will not be far 4 

from coke, the car, the hamburger, the jukebo
it is the American myth,for thisis the estofaﬁ
possible worlds’,

The sobriquet ‘pop’ was adopted muversany

for an art that initiated the methods, styles and |

themes of popular culture and mass media.
By the mid-60s, Lichtenstein’s comics, Olde
burg’s hamburgers Rosenquist’s ears
Warhol’'s Campbell’s soup cans had f‘bécom
almost as familiar as the actual products.
Pop was instant art and drew directly. g'o
the commercially abundant every day world
Images were second hand from newspapers,
magazines, television and other advertise-
ments and the style owed much to the brash
simplification and eye catching color.of com-
mercial art and culled its techniques from
industrial processes.
The use of images from the popular repre-
sentation of things was integral to the artlof

pop.

Although derivative rather than initatzve of
. popular imagery, the silk screen prints of Dayid
Turner ion exl’ubltlon at the Geelong Perfor-
ming Arts Centre) thematically and stylistical-
lv owe their influence to the pop era.

Focusing attention on the jukebox, Turner
has produced a series reflecting the decorative
styles which characterised the various quels

The jukebox, synonomous with American
sub-culture and the mass distribution of popu-
lar music was festooned with all the garish
trappings of the commercial advertlsmg in-
dustry.

Resembling in its cascades of ﬂashmg lights
the phosphorescent mask of a tribal witch
doctor the visual display reflected design ele-
ments directly associated with art| deco,
characterised be geometric shapes, s‘t,yhsed
natural forms and symmetrical utilitarian de-
signs adapted to mass production.

Turner, using hand cut litho stencils, has
taken advantage of the suitability of the silk
screen process to produce hard edge, stylised
geomeu e pdtterns

“Rockola”, derived from an early Wurlitzer
machine, dls*mctlv resembles the actual model
as does “Juke 9507, the form and motifs are
stvlistically faithful to the original designs.

The balance however are ficticious; they are
variations on the theme which employ formal
elements from authentic models.

“King of Juke” is a graphic witticism depic-

ting a coronet and the heraldic “Bend Sinister” -

which proclaims illegitimacy and the visual
punning in “Hard Rain” and “Play it Loud”
gently send up the amusement and entertain-
ment industries.

The organisation of contrasting and com-
plementary color schemes is used to effect the
vulgar and garish formulations of commermal
art boldly accen*uatma the designs.

Turners skill as a silk screen print makeris in
this Ldl”"&’lt series reaffirmed, but almost a
quarter of a century has passed since the
out-bre ak of pop art and the shock waves of the
sixties h ‘dissipated. rendering its practice
today a visual essay on an exhausted style.
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